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The Gordon Ford College of Business Curriculum Committee submits the following items for consideration:

	Type of Item
	Description of Item and Contact Information

	Consent

	Proposal to Revise a Course Prerequisites – Marketing Management 
Contact:  Dr. Rick Shannon
                rick.shannon@wku.edu
                Phone:  270-745-2483

	Consent
	Proposal to Delete a Course – Management Accounting 

Contact:  Dr. Steve Wells

                Steve.wells@wku.edu
                Phone:  270-745-3895










Proposal Date:  January 14, 2015
Gordon Ford College of Business
Department of Marketing and Sales
Proposal to Revise Course Prerequisites

 (Consent Item)

Contact Person:  Dr. Rick Shannon, rick.shannon@wku.edu,  745-2483
1.
Identification of course:

1.1 Course prefix (subject area) and number:   MKT 422
1.2 Course title:  Marketing Management
1.3 Credit hours:  3
2.
Current prerequisites:  graduating marketing major
3.
Proposed prerequisites:  MKT 421 and graduating marketing major
4.
Rationale for the revision of prerequisites:   We recently made this course our capstone course in the Marketing program and moved material from our Senior Assessment (MKT 499) class into this class.  This class has always been intended to be an advanced, case / project based capstone experience.  The projects / cases used in this class are comprehensive cases / projects and include data collection and/or data analysis.  This material is taught in the MKT 421 (Market Research) class.  Thus, in order to be successful in completing the capstone case / project successfully, students need to already have these data collection and analysis tools.  The only way to assure that our students come to the capstone course well prepared is to make Market Research (MKT 421) a prerequisite for the course.  

5.
Effect on completion of major/minor sequence:  None.  This will just require students to make sure they complete the MKT 421 course before their final semester at WKU.
6.
Proposed term for implementation: 
Spring 2016
7.
Dates of prior committee approvals:


Marketing Department:



__January 14, 2015____


GFCB  Curriculum Committee


___February 3, 2015____


Undergraduate Curriculum Committee

_____________________


University Senate




_____________________

Attachment:  Course Inventory Form
Proposal Date: 01/29/15

College Name 

Department Name

Proposal to Delete a Course

(Consent Item)

Contact Person:  Steve Wells; steve.wells@wku.edu; 270-745-3895
1.
Identification of course:

1.1 Current course prefix (subject area) and number:  ACCT 315
1.2 Course title: MANAGEMENT ACCOUNTING
2.
Rationale for the course deletion:  The course was a required course for students majoring in management.  It was offered as a service course for the Department of Management.  The Department of Management dropped the course as a requirement and as a consequence the student demand for the course vanished. 
3.
Effect of course deletion on programs or other departments, if known:  The course was required by the Department of Management for their majors.  The requirement was dropped.  The deletion should have no impact on any other program or department. The demand for the course is now zero.
4.
Proposed term for implementation: Fall 2015
5.
Dates of prior committee approvals:

	Accounting Department____________________
	January 29, 2015

	GFCB Curriculum Committee 
	March 3, 2015

	
	

	
	

	Undergraduate Curriculum Committee 
	

	University Senate
	


