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Office of the Dean

745-2344

REPORT TO THE UNDERGRADUATE CURRICULUM COMMITTEE

Date: September 11, 2009

The Potter College of Arts & Letters submits the following items for consideration:

	Type of Item
	Description of Item & Contact Information

	Action
	Multiple Revisions to a Course

COMM 461 Organizational Communication

Contact: Holly Payne, Holly.payne@wku.edu, X55876

	Action
	Multiple Revisions to a Course

COMM 489 Cooperative Education in Communication

Contact: Blair Thompson, blair.thompson@wku.edu, x55889

	Action
	Multiple Revisions to a Course

COMM 494 Capstone in Communication

Contact: Blair Thompson, blair.thompson@wku.edu, x55889

	Action
	Create Course

ART 315 Northern Baroque Art

Contact: Ingrid Cartwright, ingrid.cartwright@wku.edu, x 56101

	Action
	Create Course

COMM 200 Communication Foundations

Contact: Blair Thompson, blair.thompson@wku.edu, x55889

	Action
	Create Course

COMM 300 Introduction to Communication Research Methods

Contact: Jenifer Lewis, Jenifer.lewis@wku.edu, X56578

	Action
	Create Course

COMM 330 Leadership Communication

Contact: Cecile Garmon, cecile.garmon@wku.edu, x55373

	Action
	Create Course

COMM 348 Interpersonal Communication

Contact: Blair Thompson, blair.thompson@wku.edu, x55889

	Action
	Create Course

COMM 400 Special Topics in Communication

Contact: Blair Thompson, blair.thompson@wku.edu, x55889

	Action
	Create Course

COMM 440 Health Communication

Contact: Ellen Bonaguro, Ellen.bonaguro@wku.edu, x56354

	Action   
	Create Course

COMM 448 Advanced Interpersonal

Contact: Blair Thompson, blair.thompson@wku.edu, x55889

	Action
	Create Course

COMM 450 Family Communication

Contact: Blair Thompson, blair.thompson@wku.edu, x55889

	Action
	Create Course
COMM 462 Advanced Organizational Communication

Contact: Holly Payne, holly.payne@wku.edu, x55876

	Action
	Create Course
COMM 470 Organizational Relationships

Contact: Holly Payne, holly.payne@wku.edu, x55876

	Action
	Revise Course/Program

Communication Studies Minor (Ref. #480)

Contact: Daniel Modaff, daniel.modaff@wku.edu, x53296

	Action
	Revise Course/Program

Communication Studies Major (Ref. #792)

Contact: Daniel Modaff, daniel.modaff@wku.edu, x53296

	Action
	Revise Course/Program

Corporate and Organizational Communication (Ref. #522)

Contact: Daniel Modaff, daniel.modaff@wku.edu, x53296


Proposal Date: September 2009
Potter College of Arts and Letters

Department of Communication

Proposal to Make Multiple Revisions to a Course

(Action Item)

Contact Person:  Holly Payne, holly.payne@wku.edu, 5-5876

1.
Identification of course:

1.1 Current course prefix (subject area) and number:  COMM 461

1.2 Course title: Organizational Communication

1.3 Credit hours: 3

2.
Revise course number:

2.1 Current course number: COMM 461

2.2 Proposed course number: COMM 362

2.3 Rationale for revision of course number:  As part of the curriculum revision for the a Corporate and Organizational Communication major, we propose that COMM 461 change to a 300-level course as its content provides a theoretical introduction to this area of study.  The content will not change.  A new 400-level course entitled Advanced Organizational Communication (COMM 462), which requires application and analysis of the theories learned in the 300-level course will be required for Corporate and Organizational Communication majors and will serve as an elective for Communication Studies majors.  COMM 362 will also be a core requirement for all majors.

3.
Revise course catalog listing:

3.1
Current course catalog listing: An examination of communication principles operant in modern organizations. Includes treatment of upward, downward, and horizontal communication; rumor chains and the grapevine; communication consulting; third party conciliation techniques; temporal kinesic communication.
3.2
Proposed course catalog listing:  An introduction to the theoretical approaches to human communication in organizations.

3.3
Rationale for revision of course catalog listing:  The current catalog listing is an outdated description of the introductory organizational communication course and represents a functionalist or skills-based perspective.  The proposed listing is consistent with how the course is taught across the discipline and within the department.

4.
Proposed term for implementation: Fall 2010

5.
Dates of prior committee approvals:


Department of Communication:

May 1, 2009


Potter College Curriculum Committee

   September 3, 2009


Undergraduate Curriculum Committee




University Senate

Attachment:  Course Inventory Form

Proposal Date: September, 2009

Potter College of Arts and Letters

Department of Communication

Proposal to Make Multiple Revisions to a Course

(Action Item)

Contact Person:  Blair Thompson, Blair.thompson@wku.edu, 745-5889

1.
Identification of course:

1.1 Current course prefix (subject area) and number:  COMM 489

1.2 Course title: Cooperative Education in Communication 

1.3 Credit hours: 3

2. 
Revise course title:


2.1
Current course title: Cooperative Education in Communication


2.2
Proposed course title: Internship in Communication

2.3        Proposed abbreviated title: Internship Communication 

2.4
Rationale for revision of course title: The new title better reflects the course itself, an internship. Faculty and students have commonly referred to COMM 489 as the “internship,” making the new title appropriate.

3.
Revise course prerequisites/corequisites:

3.1
Current prerequisites: Prerequisite: For departmental majors only. With 

permission of instructor.

3.2
Proposed prerequisites: Prerequisite: COMM 200, COMM 362.  Junior standing. For departmental majors only. 



Proposed prerequisite or corequisite: COMM 300.
3.3
Rationale for revision of course prerequisites: Students will benefit from having an organizational communication course prior to doing an internship in an organization. COMM 362 will better prepare students to understand and analyze communication within the organization in which they intern. COMM 200 and 300 will also prepare students with foundational knowledge before they intern. Students need to have achieved junior standing in order have foundational knowledge about communication prior to entering their internship.

3.4
Effect on completion of major/minor sequence: Taking COMM 200 and 300 prior to the internship will better prepare students for the course, increasing their chances of completing their major successfully.

4.
Revise course catalog listing:


4.1
Current course catalog listing:

Appropriate supervised work with a cooperating organization. Open only to majors in communication studies or corporate and organizational communication.
            

With permission of instructor.          

4.2
Proposed course catalog listing: Prerequisites: COMM 200, COMM 362. Junior standing, for departmental majors only. Prerequisite or Corequisite: COMM 300.

Appropriate supervised work with a cooperating organization. Open only to Communication Studies and Corporate and Organizational Communication majors. Majors can enroll in course for up to 6 credits (only 3 credits count towards major). 


4.3 
Rationale for revision of course catalog listing: This proposal calls for making 

COMM 489 the only internship offering for departmental majors. The new catalog listing includes the new prerequisites.  

5.
Proposed term for implementation: Fall 2010
6.
Dates of prior committee approvals:


Communication Department:





May 1, 2009


Potter Curriculum Committee





September 3, 2009  


Undergraduate Curriculum Committee




University Senate





Attachment:  Course Inventory Form
Proposal Date: September, 2009

Potter College of Arts and Letters

Department of Communication

Proposal to Make Multiple Revisions to a Course

(Action Item)

Contact Person:  Blair Thompson, Blair.thompson@wku.edu, 745-5889

1.
Identification of course:

1.1
Current course prefix (subject area) and number:  COMM 494

1.2        Course title: Capstone in Communication

1.3
Credit hours: 3

2.
Revise course prerequisites/corequisites:

2.1
Current prerequisites: Senior standing, for departmental majors only.

2.2
Proposed prerequisites: COMM 200. Senior standing, for departmental majors only. 

Proposed prerequisite or corequisite: COMM 300

2.3
Rationale or revision of course prerequisites/corequisites: Our majors need to have completed COMM 200 and 300 prior to (or co-currently to) taking their capstone course. 

2.4
Effect on completion of major/minor sequence: Taking COMM 200 and 300 prior to the capstone will better prepare students for the course, increasing their chances of completing their major successfully.

3.
Revise course catalog listing: 

3.1
Current course catalog listing: Prerequisite: Senior standing, for departmental majors only.

Course assesses and refines knowledge and skill competencies for seniors majoring in Corporate and Organizational Communication and Communication Studies.
3.2
Proposed course catalog listing: Prerequisite: COMM 200. Senior standing, for departmental majors only. Prerequisite or Corequisite: COMM 300.

This portfolio-style course enables Corporate and Organizational Communication and Communication Studies majors to assess and refine knowledge and skill competencies.
3.3 
Rationale for revision of course catalog listing: The new catalog listing specifically states that the capstone will be a portfolio-based course (see rationale below). 

4.
Revise course credit hours:

4.1        Current course credit hours: 3

4.2        Proposed course credit hours: 1

4.3  Rationale for revision of course credit hours: The current capstone course is a 3 credit course in which students complete 1 to 2 speeches, analysis of a speech, and a test focusing on cultural diversity, allowing for only a portion of their major courses to be synthesized. The revised capstone would have a much stronger focus on a variety of Communication areas (Organizational, Interpersonal, Intercultural etc.) to better reflects the course students take within their major. This proposal calls for changing the capstone to a portfolio-based course in which students would develop their capstone portfolio throughout the duration of their coursework. The capstone would also require a student presentation. Reducing the number of credit hours would also enable a student to take another course within the department. 

5.
Proposed term for implementation: Fall 2010
6.
Dates of prior committee approvals:


Communication Department:



May 1, 2009


Potter Curriculum Committee:


September 3, 2009
    


Undergraduate Curriculum Committee




University Senate





Attachment:  Course Inventory Form







Proposal Date:  May 11, 2009

Potter College of Arts and Letters

Department of Art

Proposal to Create a New Course

(Action Item)

Contact Person:  Ingrid Cartwright, ingrid.cartwright@wku.edu, 270-745-6101

1.
Identification of proposed course:

1.1        Course prefix (subject area) and number:  ART 315

1.2        Course title:  Northern Baroque Art

1.3        Abbreviated course title:  Northern Baroque Art

1.4
Credit hours and contact hours:  3


1.5
Type of course:  L


1.6
Prerequisites:  Art 106 or Permission of Instructor

1.7
Course catalog listing:  A survey of art and architecture of northern Europe of the seventeenth century with an emphasis on Dutch, Flemish, and French traditions. 

2.
Rationale:

2.1 Reason for developing the proposed course:  This course will provide students with a chronological survey of visual arts in northern Europe during the seventeenth-century and will take advantage of the teaching and research specialization of a new faculty member in the Art Department.  The course is a sister class to the newly created ART 314: Southern Baroque Art. 

2.2 Projected enrollment in the proposed course: 25.  This course will serve growing numbers of majors and minors in the Art Department and will allow the faculty to offer a more varied array of electives that will increase the likelihood that students will be able to finish their programs on time. 

2.3 Relationship of the proposed course to courses now offered by the department:  This course and ART 314 fill an important chronological gap in the history of art and one not previously addressed in the departmental curriculum.

2.4 Relationship of the proposed course to courses offered in other departments:  This course does not duplicate the content of any other course in the university curriculum, but complements those that investigate the 1) history (HIST 340: Western Popular Culture since 1450 & HIST 418: The Age of Reformation), 2) literature (ENG 355: History and Drama since 1640), and 3) religious currents (RELS 431: Christianity, 1517 to Present) of Europe during the same chronological period. 

2.5 Relationship of the proposed course to courses offered in other institutions:  Instituting this course would complete the cycle of seventeenth-century art courses with the newly developed ART 314: Southern Baroque Art. Together, these courses would place WKU at the vanguard of art education in the region. Although courses surveying Baroque art are already offered at other schools in the Commonwealth of Kentucky and the region such as University of Louisville (ARTH 381) Northern Kentucky University (ARTH 353), Southern Indiana University (ART 344), and University of Cincinnati (ARTH 356), none of these institutions separate the history of seventeenth-century art into two separate courses as we propose to do here. The course division of the Baroque art into two geographic regions will allow students to gain a more thorough understanding of the distinct artistic traditions of northern and southern Europe of this era. The University of Kentucky offers A-H 335, an upper-division investigation of focused topics in Early Modern Art, 1500-1700, but not a survey. The closest institution offering a comparable course is the University of Tennessee at Knoxville (ARTH 442).
3.
Discussion of proposed course:

3.1 Course objectives:  Students taking this course will gain a working knowledge of the formation and development of the visual arts in seventeenth-century France, Flanders, and the Northern Netherlands with an attention to painting, sculpture, printmaking, and the decorative arts, all considered within their social and cultural milieu.  Moreover, students will gain an appreciation of the critical role art and architecture played in the religious, political, and philosophical discourse of northern Europe during this era. 

3.2 Content Outline:  The course will cover the art and architecture of northern Europe of the seventeenth century, including major figures such as Rembrandt van Rijn, Jan Steen, Frans Hals, Johannes Vermeer, Peter Paul Rubens, Anthony van Dyck, Adriaen Brouwer, Nicholas Poussin, Claude Lorrain, and Georges de la Tour. Themes covered will include the artistic impact of Dutch revolt, the emergence of genre painting, still life, and landscape as subjects in the Northern Netherlands, Catholic patronage in Flanders, the culture and currency of prints and printmaking, the art and architecture of Versailles, classicism and the French Academy, and the impact of major figures such as Rembrandt and Rubens. In addition, we will consider the role of gender, artistic identity, and artistic dialogues with southern European sources. 

3.3 Student expectations and requirements:  In addition to gaining an understanding of the chronological development of the visual arts in northern Europe during the seventeenth century, students will learn to think critically about the form and function of images produced by the disparate cultures present in the Dutch Republic, Flanders, and France during this era. Student learning will be assessed through quizzes, a midterm, a final exam, and a research paper.  

3.4 Tentative texts and course materials:  Textbook(s):  Seventeenth Century Art and Architecture, by Ann Sutherland Harris (New York: Pearson Prentice Hall, 2008) and Mariët Westermann, A Worldly Art: the Dutch Republic, 1585-1718 (New Haven: Yale University Press, 2004); other books and articles from the library.
4.
Resources:

4.1 Library resources:  The library has sufficient holdings in this area, including many major journals and periodicals.

4.2 Computer resources:  On-line databases that relate to this era include Iter: Gateway to the Middle Ages and Renaissance (400-1700), available in the WKU libraries.

5.
Budget implications:

5.1 Proposed method of staffing:  Current Faculty

5.2 Special equipment needed:  None

5.3 Expendable materials needed:  None

5.4 Laboratory materials needed:  None

6.
Proposed term for implementation:  Fall 2010
7.
Dates of prior committee approvals:


Art Department:



 
May 1, 2009


Potter College Curriculum Committee

September 3, 2009


Undergraduate Curriculum Committee




University Senate





Attachment:  Bibliography
Proposal Date: September, 2009

Potter College of Arts & Letters

Department of Communication

Proposal to Create a New Course

(Action Item)

Contact Person:  Blair Thompson, blair.thompson@wku.edu, 5-5889

1.
Identification of proposed course:

1.1 Course prefix (subject area) and number:  COMM 200 (this is being taught as a one-time only course in the Fall 2009 semester). 

1.2 Course title: Communication Foundations

1.3 Abbreviated course title: COMM FOUNDATIONS

1.4 Credit hours and contact hours: 3

1.5 Type of course: L

1.6 Prerequisites: COMM 145 or COMM 161

1.7
Course catalog listing:  An introductory course to foundational communication contexts, theories, and processes.

2.
Rationale:

2.1 Reason for developing the proposed course: This course would serve as an introduction to the discipline, which is currently not offered to students in either of the department’s majors. The Department of Communication is looking to create an introductory course for both majors that covers the essential aspects of the discipline (definitions, processes, etc.) and familiarizes students with theory (how to evaluate theories, focus on some of the more basic and practical theories, etc.). This introductory course will enable students to develop a common foundation, reduce unnecessary repetition/overlap throughout students’ coursework, and better prepare students as they matriculate their way into more advanced courses within both majors (more advanced theories will be infused throughout the curriculum).
2.2 Projected enrollment in the proposed course: 20-24 students

2.3 Relationship of the proposed course to courses now offered by the department: This course serves as an introductory offering for Communication majors to help better prepare them for the courses they will take throughout their majors. COMM 200 will provide students a foundational understanding of the Communication discipline and introduce them to key theories. Students will learn how to write academically and read primary sources, more adequately preparing them for upper division courses (COMM 200 will be a pre-requisite for ALL 400-level courses). COMM 341: Introduction to Communication Theories will be deleted in order to reduce overlap. COMM 341 focused solely on theory, and students were not introduced to other essential elements of the discipline. Students also tended to wait to take COMM 341 until the end of their coursework, thus it did not serve effectively as an introductory course. The department believes it will work more effectively to infuse a majority of the theories into the courses where they naturally fit (i.e., cover a majority of the interpersonal theories in the interpersonal courses), allowing the introductory course, COMM 200, to cover the basic elements of theory in addition to a few practical theories.

2.4 Relationship of the proposed course to courses offered in other departments:  Courses which serve as “introduction to the discipline” are offered in many other departments.  The course brings the Department of Communication in line with other PCAL departments.   

2.5 Relationship of the proposed course to courses offered in other institutions: Introductory Communication courses are standard throughout the discipline.  Similar courses are offered at the University of Nebraska-Lincoln, Minnesota State University, Mankato, University of Iowa, University of Denver, Ohio University, University of Kentucky, Morehead State University, Murray State University. 

3.
Discussion of proposed course:

3.1 Course objectives: 

Student will:

· Understand the communication process and human relational interaction in increasingly complex and diverse environments.

· Understand multiple theoretical and philosophical perspectives of communication as reflected in its history.

· Be able to discuss the main components of communication theories.

· Familiarize themselves with some of the most practical communication theories. 

· Be able to apply theoretical principles to “real world” situations, interactions, and messages.

· Learn how to analyze research articles.

· Be introduced to and practice academic writing from a disciplinary perspective.

3.2 Content Outline:  The content of the course will introduce students to various communication contexts (Interpersonal, Organizational, Intercultural etc.)  and theories.  The course will explore the communication process and many of the complexities this entails, examining the important role communication plays in relationships, institutions, and cultures. The course will explore communication in a variety of ways:

· Define communication 

· Understand communication as a process

· Address the models of communication

· Explore the issue of “intentionality” within communication

· Address the research paradigms used within the discipline

· Introduce students to the basics of Communication theory covering some of the most practical theories such as: Symbolic Interactionism, Dramatic Pentad, Communication Privacy Management, Relational Dialectics, Organizational Culture, Organizational Assimilation, Social Identity, Co-Cultural Theory, Anxiety/Uncertainty Management Theory, Cultivation Theory, and the Elaboration Likelihood Model.   

· Address how to read journal articles

· Cover basics of writing  papers within the discipline (APA format)  

3.3 Student expectations and requirements: Students will be evaluated based on the successful completion of written assignments (research paper, journals, journal abstract assignment etc.), active participation in class, and exams. 

3.4 Tentative texts and course materials:
Trenholm, S. (2005). Thinking through communication:  An introduction to the study of human communication (4th edition).  Boston:  Pearson.
4.
Resources:
4.1 Library resources: Existing library resources

4.2 Computer resources: Existing resources

5.
Budget implications:

5.1 Proposed method of staffing: Existing Communication faculty.

6.
Proposed term for implementation: Fall 2010

7.
Dates of prior committee approvals:


Communication Department 



May 1, 2009

Potter College Curriculum Committee

September 3, 2009


Undergraduate Curriculum Committee




University Senate





Attachment:  Course Inventory Form, Library Resource Form

Proposal Date: September, 2009

Potter College of Arts & Letters

Department of Communication

Proposal to Create a New Course

(Action Item)

Contact Person:  Jenifer Lewis, jenifer.lewis@wku.edu, 5-6578

1.
Identification of proposed course:

1.1 Course prefix (subject area) and number:  COMM 300

1.2 Course title: Introduction to Communication Research Methods

1.3 Abbreviated course title: Intro Comm Research Methods

1.4 Credit hours and contact hours: 3

1.5 Type of course: L

1.6 Prerequisites: COMM 145 or 161, MATH 109 or 116

Prerequisite or Corequisite: COMM 200  

1.7 Course catalog listing: Introduction to rhetorical, qualitative, and quantitative methods of inquiry used in Communication research. 

2.
Rationale:

2.1 Reason for developing the proposed course:

This course will serve as a foundational course for majors, which is not currently offered to students in the department.  Along with COMM 200: Communication Foundations, this course provides students with the fundamentals of theory and methods of inquiry they can build upon throughout their major.  Having an understanding of research and basic skills to conduct research will enable students to read and understand research reports and conduct research in upper-level courses.  The addition of this course allows the department to encourage student research which aligns with the university goals and mission.

2.2 Projected enrollment in the proposed course: 20-24

2.3 Relationship of the proposed course to courses now offered by the department:

This course will serve as a foundational course in the revised curriculum structure.  Students will take this course after (or the same semester as) COMM 200: Communication Foundations.  It will also serve as a co-requisite for 400-level courses.  As a co-requisite for 400-level courses, students will build knowledge as they progress through their major.  The course also serves as a vital foundational course for upper level courses as students will learn how to read primary sources and understand the methods used in creating new knowledge.

2.4 Relationship of the proposed course to courses offered in other departments:

Research methods courses are offered in many other departments.  The course brings the Department of Communication in line with other PCAL departments.  It also focuses on research specifically in the Communication discipline and allows all of our majors to have a research methods course.  Currently only a few Communication majors take a methods courses in either their second major/minor or as an elective if they can get into one in another department.

2.5 Relationship of the proposed course to courses offered in other institutions:

Introductory research methods courses are standard throughout the Communication disciplines.  Similar courses are offered at:  Northern Kentucky University, Murray State University, Ohio University, University of Southern California, Marquette University, West Virginia University, Stanford University, etc.

3.
Discussion of proposed course:

3.1 Course objectives:

The primary objectives of this course are: 1) to provide the skills needed to understand and interpret research applications, methods, and results, and 2) to offer practice in basic research and writing skills.  This course will introduce students to a range of communication studies research methods (qualitative, quantitative, and rhetorical).  The secondary goal of this course is to provide the knowledge base and experience with which students can pursue research in their advanced courses. 


Upon completion of this course, students will know how to:

· Identify the basic phases of research

· Design a proposal for a research study with the following components:

· Purpose statement

· Literature review

· Approach/Methods section

· Read scholarly peer reviewed research and identify its philosophical approach, methods, literature review, and discussion components

· Critique scholarly peer reviewed research.

3.2 Content outline:

· Intro to the field of Communication

· Ethics and Research

· Paradigms of Knowing (Discovery, Interpretation, Criticism)

· What counts as Communication Data

· Making Claims and Warrants for Research Arguments

· Research Processes:

· Survey Research

· Experimental Research

· Content Analysis

· Descriptive Statistics and Hypothesis testing

· Inferential Statistics

· Conversation and Discourse Analysis

· Ethnographic Research

· Rhetorical Criticism

· Critical Studies

3.3 Student expectations and requirements: Students will be evaluated based on the successful completion of written assignments (i.e., homework, research reports, research proposal) and exams.

3.4 Tentative texts and course materials:

Merrigan, G. & Huston, C. (2009). Communication Research Methods (2nd ed). Oxford Press: New York.

4.
Resources:

4.1 Library resources: Existing library resources

4.2 Computer resources: Existing resources

5.
Budget implications:

5.1 Proposed method of staffing: Existing communication faculty

6.
Proposed term for implementation: Fall 2010
7.
Dates of prior committee approvals:


Communication Department/Division:

May 1, 2009


Potter College Curriculum Committee

September 3, 2009


Undergraduate Curriculum Committee

___________________


University Senate




___________________

Attachment:  Library Resources Form, Course Inventory Form

Proposal Date: September, 2009

Potter College of Arts & Letters

Department of Communication

Proposal to Create a New Course

(Action Item)

Contact Person:  Cecile Garmon   cecile.garmon@wku.edu   745-5373

1.
Identification of proposed course:

1.1 Course prefix (subject area) and number:  COMM 330 

1.2 Course title: Leadership Communication

1.3 Abbreviated course title: Leadership Communication

1.4 Credit hours and contact hours: 3

1.5 Type of course: L

1.6 Course catalog listing:  Studies the role that communication plays in various leadership contexts and situations.
2.
Rationale:

2.1 Reason for developing the proposed course: COMM 330 would serve as an upper division communication offering, covering both theory and current research by communication scholars who focus their work on the role of communication in effective leadership behaviors.  This course will offer students a greater insight into the multiple roles that communication has in contemporary society.  

2.2 Projected enrollment in the proposed course: 20-24 students

2.3 Relationship of the proposed course to courses now offered by the department: Currently the Department does not offer any courses that focus on the relationship between communication and leadership behaviors, including such aspects as gender, culture, leadership theory, ethics, and values.

2.4 Relationship of the proposed course to courses offered in other departments: Other courses at WKU teach leadership theory and practice but none focuses specifically on the communication of leadership.

2.5 Relationship of the proposed course to courses offered in other institutions: Leadership and Communication form a relatively new area of the Communication discipline but currently courses in this topic are offered at such institutions as: Purdue University; Marquette University; Denver University; University of Pennsylvania; and Lincoln University. 

3.
Discussion of proposed course:

3.1 Course objectives: 

Student will:

· Learn that leadership is a special form of human communication that depends on multiple factors
· Investigate the various communication styles that accompany different leadership styles

· Understand the influence of power and influence on leadership communication behaviors

· Compare the roles of ethnic and national culture and gender on communication among leaders

· Study the influence of organizational culture on leaders’ communication
· Understand the role of the leader’s communication in self development and in developing others as leaders

· Recognize the role of the followers in communicating leadership

3.2 Content Outline:  Students will compare the various leadership theories from the Western literature as well as leadership communication concepts from other societies.  In doing so they will have the opportunities to:

· Explore various theoretical models of leadership and how communication reflects these models

· Study the role of gender in the history of leadership communication and seek out examples of various types of leadership communication from different gendered leaders

· Study current events as they relate to leadership communication and prepare reports for the class on evidence they find that relates to different current and contemporary leadership communication styles

· Identify examples of leader and follower  communication

· Work in groups to observe leadership communication behaviors and relate them to the theoretical and applied concepts studied in class

3.3 Student expectations and requirements: Students will be evaluated based on the successful completion of written assignments (literature review, major research paper, or student research), active participation in class, and exams. 

3.4 Tentative texts and course materials: 

Barrett, D.J. (2006). Leadership communication. New York: McGraw-Hill.

Fairhurst, G.T. (2007). Discursive leadership: In conversation with leadership psychology. Los Angeles: Sage.

Hackman, M.Z. & Johnson, C.E. (2004). Leadership: A communication perspective.  Long Grove, IL: Waveland.

Komives, S.R., Lucas, N. & McMahon, T.R. (1998). Exploring leadership: for college students who want to make a difference. San Francisco: Jossey-Bass.

Journal Articles:

Eagly, A.H. & Carli, L.L. (2007). Women and the labyrinth of leadership. Harvard Business Review, 85 (9), 63-71.

Jablin, F.M. (2006). Courage and courageous communication among leaders and followers in groups, organizations, and communities. Management Communication Quarterly, 20, 94-110.

Kramer, M. (2006). Shared leadership in a community theater group: filling the leadership role. Journal of Applied Communication Research, 34, 141-162.

Zoller, H.M. & Fairhurst, G.T. (2007). Resistance leadership: The overlooked potential in critical organization and leadership studies. Human Relations, 60, 1331-1360.

4.
Resources:

4.1 Library resources: Existing library resources

4.2 Computer resources: Existing resources

5.
Budget implications:

5.1 Proposed method of staffing: Existing Communication faculty.

6.
Proposed term for implementation: Fall 2010

7.
Dates of prior committee approvals:


Communication Department 


May 1, 2009


Potter College Curriculum Committee
September 3, 2009


Undergraduate Curriculum Committee
___________________



University Senate



___________________

Attachment:  Library Resources Form, Course Inventory Form






Proposal Date: September, 2009

Potter College of Arts & Letters

Department of Communication

Proposal to Create a New Course

(Action Item)

Contact Person:  Blair Thompson, blair.thompson@wku.edu, 5-5889

1.
Identification of proposed course:

1.1 Course prefix (subject area) and number:  COMM 348 

1.2 Course title: Interpersonal Communication

1.3 Abbreviated course title: INTERPERSONAL COMM

1.4 Credit hours and contact hours: 3

1.5 Type of course: L

1.6 Course catalog listing: Introduces students to the fundamentals of interpersonal communication, including interpersonal skills, theory, and research.  
2.
Rationale:

2.1 Reason for developing the proposed course: COMM 348 would serve as an introduction to Interpersonal Communication, addressing interpersonal skills as well as introducing students to both interpersonal communication theories and research. The current Interpersonal Communication offering at the undergraduate level is COMM 148, a solely skills-based course. It is important to introduce students to interpersonal communication theory and research in order to give them both a broader and more in depth understanding of the interpersonal communication process.  

2.2 Projected enrollment in the proposed course: 20-24 students

2.3 Relationship of the proposed course to courses now offered by the department: Currently the only Interpersonal Communication offering at the undergraduate level is COMM 148, a skills-based course which covers little theory and does not address current research in the field. The program revision will eliminate COMM 148 in order to provide a stronger theoretical foundation via COMM 348.  Students will continue to learn basic interpersonal skills through other lower level communication courses such as COMM 145: Fundamentals of Public Speaking and Communication and COMM 161: Business and Professional Communication.

2.4 Relationship of the proposed course to courses offered in other departments: None.

2.5 Relationship of the proposed course to courses offered in other institutions: Upper division Interpersonal Communication courses which include theory and research in addition to interpersonal skills are standard throughout the discipline.  Similar courses are offered at the University of Nebraska-Lincoln, Minnesota State University, Mankato, Michigan State University, University of Kentucky, Purdue, Texas (Austin), University of North Carolina, Wayne State University, Morehead State University, Northern Kentucky University, Murray State University, University of Rhode Island, Portland State University etc. 

3.
Discussion of proposed course:

3.1 Course objectives: 
Student will:

· Know, understand, and be able to articulate the definition, realm, and scope of interpersonal communication and relational communication.
· Explore the history of interpersonal communication.

· Demonstrate competence and an ability to assess the appropriateness and effectiveness of interpersonal strategies used in various interpersonal relationships.

· Comprehend effective ways to listen and manage conflict.

· Make connections between what they learn in the course and what they are experience in their own relationships.
· Demonstrate an increased awareness of interpersonal communication theories and how they influence their own and other’s communication behaviors. 

· Be introduced to and practice analyzing interpersonal research

3.2 Content Outline:  The content of the course will introduce students to interpersonal communication skills, theories, and research.  The course will explore the interpersonal communication process and many of the complexities this entails, examining the important role communication plays in relationships. The course will explore communication at several critical points:

· Defining interpersonal communication 

· Examining basic interpersonal skills (verbal, nonverbal, competence, strategies etc.)

· Introducing students to fundamental interpersonal communication theories (Communication Privacy Management, Relational Dialectics, Uncertainty Reduction, Social Exchange Theory, Social Information Processing Theory, Stage Development Theories) and constructs (social support, relationship maintenance, self-disclosure, verbal and nonverbal communication, conflict, development and deterioration of relationships etc.)

· Reading interpersonal research articles addressing key issues in interpersonal communication.

3.3 Student expectations and requirements: Students will be evaluated based on the successful completion of written assignments (research paper, journals, application paper, communication summary paper etc.), active participation in class, and exams. 

3.4 Tentative texts and course materials: 

Knapp, M. L., & Vangelisti, A. L. (2005). Interpersonal communication and human relationships.  (5th ed.) Boston: Allyn and Bacon.
Articles/chapters from selected books and journals:

Baxter, L. A. (2004). Relationships as Dialogues. Personal Relationships, 11, 1-

22.

Burleson, B. R., Albrecht, T. L., Goldsmith, D. J., & Sarason, I. G. (1994). The    communication of social support. In B. R. Burleson, T. L. Albrecht, & I. G. Sarason (Eds.), Communication of social support: Messages, interactions, relationships, and community (pp. xi-xxx). Thousand Oaks, CA: Sage.

Duck, S. (1999). Relating to others. Philadelphia: Open University Press.

Petronio, S. (2002). Boundaries of privacy: Dialectics of disclosure. Albany:  

State University of New York Press.

Stewart, J.  (1994). Bridges, not walls: A book about interpersonal 

communication. Reading, Mass: Addison-Wesley Publishing Company.
Walther, J.  (1992). Interpersonal effects in computer-mediated interaction: A 

relational perspective. Communication Research, 19, 52-90.

4.
Resources:

4.1 Library resources: Existing library resources

4.2 Computer resources: Existing resources

5.
Budget implications:

5.1 Proposed method of staffing: Existing Communication faculty.

6.
Proposed term for implementation: Fall 2010

7.
Dates of prior committee approvals:


Communication Department 


May 1, 2009


Potter College Curriculum Committee
September 3, 2009


Undergraduate Curriculum Committee
___________________


University Senate



___________________

Attachment:  Library Resources Form, Course Inventory Form









Proposal Date: September, 2009

Potter College of Arts & Letters

Department of Communication

Proposal to Create a New Course

(Action Item)

Contact Person:  Blair Thompson, blair.thompson@wku.edu, 5-5889

1.
Identification of proposed course:

1.1 Course prefix (subject area) and number:  COMM 400

1.2 Course title: Special Topics in Communication

1.3 Abbreviated course title: SPECIAL TOPICS COMM

1.4 Credit hours and contact hours: 3
1.5 Type of course: L
1.6 Prerequisite: COMM 200

Prerequisite or Corequisite: COMM 300 or instructor permission.

1.7 Course catalog listing: Designed to offer students courses on various communication topics not covered specifically within the curriculum.

2.
Rationale:

2.1 Reason for developing the proposed course: COMM 400 will offer students a wider variety of courses to take to enrich their educational experience. This course would allow flexibility in offering new or emerging topics from the field based on societal or disciplinary developments. 
2.2 Projected enrollment in the proposed course: 20-24 students
2.3 Relationship of the proposed course to courses now offered by the department: This course would serve as a potential additional offering students can take to study any area of communication. Majors could substitute this course within their major based on the focus of the special topic course they take. 
2.4 Relationship of the proposed course to courses offered in other departments: Other departments offer some version of a special topics course, including English and History.
2.5 Relationship of the proposed course to courses offered in other institutions: Dependent on the special topic offered.

3.  Discussion of proposed course:

3.1 Course objectives: Dependent on the special topic that is the focus of the course.

3.2 Content outline: Dependent on the course offering.

3.3 Student expectations and requirements: Dependent on the course offering.

3.4 Tentative texts and course materials: Dependent on the course offering.

4.
Resources:

3.1 Library resources: Existing library resources

3.2 Computer resources: Existing resources

5.
Budget implications:

5.1 Proposed method of staffing: : Existing Communication faculty.
5.2 Special equipment needed: None

5.3 Expendable materials needed: None

5.4 Laboratory materials needed: None

5.
Proposed term for implementation: Fall 2010

6.
Dates of prior committee approvals:

Communication Department 




May 1, 2009


Potter College Curriculum Committee
      

September 3, 2009


Undergraduate Curriculum Committee






University Senate

Attachment:  Course Inventory Form

Proposal Date: August 18, 2009

Potter College of Arts and Letters

Department of Communication

Proposal to Create a New Course

(Action Item)

Contact Person:  Dr. Ellen W. Bonaguro, Ellen.bonaguro@wku.edu, 745-6354

1.
Identification of proposed course:

1.1 Course prefix (subject area) and number:  COMM 440 

1.2 Course title: Health Communication

1.3 Abbreviated course title: Health COMM

1.4 Credit hours and contact hours: 3

1.5 Type of course: L

1.6 Prerequisite: COMM 200 or instructor permission.

Prerequisite or Corequisite: COMM 300 or instructor permission.

1.7 Course catalog listing: Examines and analyzes the critical role communication plays in health campaigns, health care delivery, health care contexts, and in health behavior change.

2.
Rationale:

2.1  
Reason for developing the proposed course: Understanding the delivery of health care has become increasingly complex. In the early seventies, communication scholars recognized the need to teach students about the important role that communication plays in accessing and delivering health care. Health communication occurs in a variety of contexts (for example, school, home, and work); through a variety of channels (for example, interpersonal, small group, organizational, community, and mass media) with a variety of messages; and for a variety of reasons. We need to provide a course for our students that allows them to research and examine the need for more effective communication in the delivery of health care in order for them to access better health care for themselves as well as others. 
2.2
Projected enrollment in the proposed course: 20-24 students

2.3
Relationship of the proposed course to courses now offered by the department:

This course would prepare students to study the critical role that communication plays in shaping the delivery of health care. Knowledge gained from other courses in the department would be helpful such as interpersonal communication, listening, organizational communication, communication theory, and persuasion. 

2.4
Relationship of the proposed course to courses offered in other departments: WKU does not currently have a course that addresses the content that will be covered in this course. Several majors in other departments and in other colleges will be interested in having their students take such a course. For example, students in public health would benefit from learning about the role communication plays in health behavior change. Nursing students would benefit from course content that addresses provider-client relationships as well as provider-provider relationships.

2.5
Relationship of the proposed course to courses offered in other institutions: Since the 1970’s, Health Communication course offerings have been on the rise. Similar courses are offered at Ohio University, Eastern Illinois University, University of Kentucky, Northern Illinois University, George Mason University, 

University of Georgia and Emerson College
3.
Discussion of proposed course:

3.1 Course objectives:
Student will:

· Understand the history and origins of health communication.

· Apply communication and health theories to help explain the delivery of health care.

· Research, analyze, and write about health communication issues.

· Demonstrate competency in analyzing and interpreting health communication campaigns.

· Learn how technology has influenced the delivery of health care.

· Understand the role that cultural plays in communicating to provide health care.
· Demonstrate competency in analyzing the influence of communication on health care relationships, health care groups, and health care organization.

3.2 Content outline:
· Examine the origins, development and status of the field of health communication.

· Apply communication theory and practice to health contexts.

· Understand how communication is critical to and influences interpersonal, group, organizational, and mediated health care contexts.

· Discuss theories of health behavior and its relationship to communication

· Explore how communication in health related organizations relates to communication in other types of organizations.

· Analyze communication issues between health care providers and between insurers, clients, managers, and other organizations.

· Create an environment that encourages students to examine and improve their own communication behavior with health care professionals.

· Examine the communication that surrounds the economic, political, and cultural landscape which constructs the health care context.

· Address the role health communication campaigns play in the health care industry and the delivery of health services.
3.3 Student expectations and requirements: Students will be evaluated based on the successful completion of several written assignments, active participation in class, and exams.
3.4 Tentative texts and course materials:

DuPre, A. (2005). Communicating about health, (2nd edition). NY: McGraw Hill.

Ray, E. (2005). Health communication in practice: A case study approach 



      Mahwah, NJ: Lawrence Erlbaum Associates.

Wright, K., Sparks, L., O’Hair, D. (2008). Health communication in the 21st 

     century. Mahwah, NJ: Lawrence Erlbaum Associates.
Selected readings from health communication journals

4.
Resources:

4.1 Library resources: Existing resources

4.2 Computer resources: Existing resources

5.
Budget implications:

5.1 Proposed method of staffing:  Existing Communication faculty

6.
Proposed term for implementation: Fall 2010

7.
Dates of prior committee approvals:

Communication Department:


           

May 1, 2000


Potter College Curriculum Committee


September 3, 2009


Undergraduate Curriculum Committee





University Senate






Attachment: Library Resources Form, Course Inventory Form
Proposal Date: September, 2009

Potter College of Arts & Letters

Department of Communication

Proposal to Create a New Course

(Action Item)

Contact Person:  Blair Thompson, blair.thompson@wku.edu, 5-5889

1.
Identification of proposed course:

1.1 Course prefix (subject area) and number:  COMM 448 

1.2 Course title: Advanced Interpersonal Communication

1.3 Abbreviated course title: ADVANCED INTERPERSONAL 

1.4 Credit hours and contact hours: 3

1.5 Type of course: L

1.6 Prerequisites: COMM 200 and COMM 348

Prerequisite or Corequisite: COMM 300 or instructor permission.

1.7 Course catalog listing: Designed as a survey of  research and theory in interpersonal communication. 

2.
Rationale:

2.1 Reason for developing the proposed course: COMM 448 would serve as an upper division Interpersonal Communication offering, covering both theory and current research by Interpersonal Communication scholars in greater depth than COMM 348. This course will offer students the opportunity to further advance their study and understanding of interpersonal communication.

2.2 Projected enrollment in the proposed course: 20-24 students

2.3 Relationship of the proposed course to courses now offered by the department: Currently the only Interpersonal Communication offering at the undergraduate level is COMM 148, a skills-based course which covers little theory and does not address current research in the field. The program revision will eliminate COMM 148 in order to provide a stronger theoretical foundation via both COMM 348 and COMM 448. Students will be able to further explore interpersonal communication theory and research at a more advanced level via COMM 448.

2.4 Relationship of the proposed course to courses offered in other departments: None. 

2.5 Relationship of the proposed course to courses offered in other institutions: Advanced Interpersonal Communication courses offered as upper division courses are standard throughout the discipline.  Similar courses are offered at the University of Nebraska-Lincoln, University of Kentucky, University of North Carolina, University of Rhode Island, and Portland State University.

3.
Discussion of proposed course:

3.1 Course objectives: 

Student will:

· Understand different ways to view interpersonal communication and the advantages and disadvantages of each.

· Understand the complexities of beginning, building, and ending relationships.

· Understand the dialectical tensions that arise as people use communication to satisfy conflicting personal needs.

· Understand the complexities of relational communication as relates to other cultures.

· Increase their familiarity with current research and leading theoretical perspectives in interpersonal communication. 

· Apply theories of interpersonal communication to practical interpersonal situations.

3.2 Content Outline:  The content of the course offers an in-depth exploration of a theory-driven and widely researched approach to the study of communication between people such as friends, coworkers, family members, romantic partners, classmates, etc. that assumes a personal nature.  The course will explore research findings across multiple topic areas of Interpersonal/Relational Communication:

· Analyze interpersonal communication theories (Stage Models and Turning Points, Expectancy Violations Theory, Interpersonal Deception Theory, Planning Theory, Politeness Theory, Equity Theory, Critical Feminist Theories, Relational Communication Theory etc.) 

·  Analyze interpersonal constructs (identity, accounts and facework, attraction, relational typologies, storytelling in and about relationships, dark side of interpersonal relationships (relational aggression, jealousy/deception, abuse/violence, and infidelity), managing conflict in relationships, relational development in computer-mediated communication etc).

· Read and analyze current research in interpersonal communication.
3.3 Student expectations and requirements: Students will be evaluated based on the successful completion of written assignments that require higher research expectations that in COMM 348 (literature review, major research paper, or student research). Students will also be evaluated based on active participation in class and exams. 




.

3.4  Tentative texts and course materials: 

Baxter, L. A, & Braithwaite, D. O.  (2008). Engaging theories in interpersonal communication: Multiple perspectives. Los Angeles: Sage.
Braithwaite, D. O., & Wood, J. T. (Eds.). (2000). Case studies in interpersonal communication: Processes and problems. Belmont, CA: Wadsworth.
Journal Articles:

Baxter, L. A, & West, L. (2003). Couples’ perceptions of their similarities and differences: A dialectical perspective. Journal of  Social and Personal Relationships, 20, 491-514.  

Braithwaite, D. O., Waldron, V. R., & Finn, J. (1999). Communication of social support in computer-mediated groups for people with disabilities. Health Communication, 11, 123-151.

Diggs, R. C., & Clark, K. D. (2002). It's a struggle but worth it: Identifying and managing identities in an interracial friendship. Communication Quarterly,50, 368-390.

Dunbar, N. E.  (2004). Dyadic power theory: Constructing a communication-based theory of relational power. The Journal of Family Communication, 4, 235-248.

Kellas, J., & Manusov, V. (2003). What’s in a story: The relationship between Narrative completeness and adjustment to relationship dissolution. Journal of  Social and Personal Relationships, 20, 285-307. 

Thompson, B. (2008). Applying social information processing theory to parent-teacher relationships. RCA Vestnik, 6, 45-65.  
Thorson, A. R. (2009). Adult children’s experiences with their parent’s infidelity: Communicative protection and access rules in absence of divorce.   Communication Studies, 60, 32-48. 
4.
Resources:

4.1 Library resources: Existing library resources

4.2 Computer resources: Existing resources

5.
Budget implications:

5.1 Proposed method of staffing: Existing Communication faculty.

6.
Proposed term for implementation: Fall 2010

7.
Dates of prior committee approvals:

Communication Department 




May 1, 2009


Potter College Curriculum Committee
      

September 3, 2009   


Undergraduate Curriculum Committee
           


University Senate





Attachment: Library Resources Form, Course Inventory Form









Proposal Date: September, 2009

Potter College of Arts & Letters

Department of Communication

Proposal to Create a New Course

(Action Item)

Contact Person:  Blair Thompson, blair.thompson@wku.edu, 5-5889

1.
Identification of proposed course:

1.1 Course prefix (subject area) and number:  COMM 450 

1.2 Course title: Family Communication

1.3 Abbreviated course title: FAMILY COMM

1.4 Credit hours and contact hours: 3

1.5 Type of course: L

1.6 Prerequisites: COMM 200 and COMM 348

Prerequisite or Corequisite: COMM 300 or instructor permission.

1.7 Course catalog listing:  Designed as a survey of research and  theory in family communication. 

2.
Rationale:

2.1 Reason for developing the proposed course: Family Communication is one of the newest and fastest growing areas in the discipline. Though Family and Interpersonal Communication have some cross-over, Interpersonal Communication is more limited, focusing on dyadic pairs (friendships, romantic partners etc), whereas Family Communication takes a far broader focus, examining family relationships across the lifespan. Further, in today’s society, the family exists in multiple forms, an area to which Family Communication scholars have devoted a great deal of attention. This course will serve students at WKU by helping them to better understand how communication functions in their families (and future families). 
2.2 Projected enrollment in the proposed course: 20-24 students
2.3 Relationship of the proposed course to courses now offered by the department: This course serves as an additional offering students can take to study relational communication. Currently, students are limited to one offering, COMM 148: Interpersonal Communication to study relational communication. In the revised curriculum being proposed, Family Communication would serve as a potential follow-up course to Comm 348: Interpersonal Communication, giving students two advanced course options in this area (Comm 448: Advanced Interpersonal Communication).
2.4 Relationship of the proposed course to courses offered in other departments: COMM 450: Family Communication relates to courses in those disciplines which focus on either counseling within the family or exploring issues related to childhood development. These courses include the following: Sociology (SOCL 466 Gender/Families; SOCL: 220 Marriage/Family); Psychology (PSY 321:  Child Developmental Psychology; PSY 423: Adult/Aging). COMM 450 differs from the family-oriented courses in other departments at WKU by focusing on how communication functions within the family and creates a variety of relationships within the family across the lifespan. 
2.5 Relationship of the proposed course to courses offered in other institutions: Family Communication courses such as this one are becoming standard fare in Communication Studies programs throughout the country.  Similar courses are offered at the University of Nebraska-Lincoln, Wayne State University, Portland State University, Metropolitan State University, University of Texas at San Antonio, Western Michigan, Arizona State University etc. 

3.
Discussion of proposed course:

3.1  Student will:
· Demonstrate knowledge of the changing definitions of family.

· Understand the family as a system, viewing family members as  interdependent rather than as just individuals.

· Recognize family communication as a process that both affects and reflects family relationships.

· Develop a framework for organizing knowledge in the field of family communication.

· Apply family communication theories to different relationships and contexts.

· Develop arguments for taking a lifespan approach to family communication.

· Explore multiple constructions of family.

· Distinguish and explain the communication patterns in various family systems, and from multiple perspectives

· Increase their familiarity with current research and leading theoretical perspectives in family communication. 

· Enhance their understanding of communication in their own families of origin
3.2 Content Outline: 
The content of the course will take a lifespan approach to family communication, introducing students to research and theory in family communication. The course will explore multiple constructions of family focusing on communication in different family forms.  The course will study family communication at several critical points: 
· Communication in family life 

· Communication in marriage

· The changing concept of “family”

· Family communication theories

· Transition to parenthood 

· Communication in divorced and stepfamilies 

· Communication issues with and between elder members of the family  

· Family roles, types, and structures

· Family conflict 

3.3 Student expectations and requirements: Students will be evaluated based on the successful completion of written assignments (journal assignments, application paper, and a research paper), active participation in class meetings, and exams. 
3.4 Tentative texts and course materials: 
Course readings will be selected from the following books.

Braithwaite, D. O., & Baxter, L. A. (Eds.), (2006). Engaging theories in family communication: Multiple perspectives. Thousand Oaks, CA: Sage.
Galvin, K. M., & Brommel, B. J.  (2008).  Family communication:  Cohesion and change,7th ed.  New York:  Longman.
Journal Articles:
Daly, K. (1988). Reshaped parenthood identity; the transition to adoptive parenthood. Journal of Contemporary Ethnography, 17, 40-66.

Durham, W. T. (2008). The rules-based process of revealing/concealing the family planning decisions of voluntarily child-free couples: A communication management perspective. Communication Studies, 59(2), 132-147.

Perry-Jenkins, Pierce, & Goldberg. (2004). Discourses on diapers. In A. L. Vangelisti (Ed.), Handbook of family communication (pp. 495-512). Mahwah, NJ: Lawrence Erlbaum Associates.

Thompson, B. (2008). Characteristics of parent-teacher e-mail communication. Communication Education, 57, 201-223.

Thompson, B., Kellas, J., Soliz, J., Thompson, J., Epp, A., & Shrodt, P. (in press). Family legacies: Constructing individual and family identity through intergenerational storytelling. Narrative Inquiry.

4.
Resources:

4.1 Library resources: Existing library resources

4.2 Computer resources: Existing resources

5.
Budget implications:

5.1 Proposed method of staffing: Existing Communication faculty.

6.
Proposed term for implementation: Fall 2010

7.
Dates of prior committee approvals:


Communication Department 




May 1, 2009


Potter College Curriculum Committee


September 3, 2009


Undergraduate Curriculum Committee




University Senate





Attachment:  Course Inventory Form, Library Resource Form 
Proposal Date: September, 2009

Potter College of Arts and Letters

Department of Communication

Proposal to Create a New Course

(Action Item)

Contact Person:  Holly Payne, holly.payne@wku.edu, 745-5876

1.
Identification of proposed course:

1.1 Course prefix (subject area) and number:  COMM 462

1.2 Course title: Advanced Organizational Communication

1.3 Abbreviated course title: ADVANCED ORG COMM 

1.4 Credit hours and contact hours: 3

1.5 Type of course: L

1.6 Prerequisites: COMM 200 and COMM 362

Prerequisite or Corequisite: COMM 300 or Instructor Permission

1.7 Course catalog listing: Integrated and applied study of organizational communication theory and research.  

2.
Rationale:

2.1 Reason for developing the proposed course:  COMM 462 will serve as an upper division Organizational Communication course intended to strengthen students’ base knowledge of organizational communication theory acquired in COMM 362 through application and analysis.  The proposed advanced course will allow students to understand the theoretical frameworks used to analyze organizational communication, study a variety of organizational communication theories in depth, read and become familiar with current research, apply this knowledge to case studies and organizations, and offer solutions from a communication perspective.  This course allows students to progress from simply identifying organizational communication phenomena to analyzing issues from a theoretical lens and providing actual feedback for improving communication.  This course will better prepare our students to pursue their professional goals.

2.2 Projected enrollment in the proposed course: 20-24 students

2.3 Relationship of the proposed course to courses now offered by the department:  The 300-level course in organizational communication (COMM 362) will provide foundational theories and processes of communication in organizations.  The proposed advanced course will build on this content and allow students to explore organizational communication theory and research and develop application skills at a more advanced level.  

2.4 Relationship of the proposed course to courses offered in other departments: COMM 462 deals with communication issues among organizational members.  While it does not duplicate material of other courses on campus, it could complement the following course:  MGT 417: Organizational Behavior, which examines how to manage behavior in organizations.  The proposed course does not take a managerial perspective and has a specific focus on how communication is central to all behavior and relationships in the organization.

2.5 Relationship of the proposed course to courses offered in other institutions:  Advanced Organizational Communication courses offered as upper division courses are standard throughout the discipline.  Similar courses are offered at the following institutions:  Clemson University, James Madison University, Metropolitan State University, Murray State University, Northeastern University, Ohio University, University of Alabama, University of California Santa Barbara, University of Louisville, Washington State University, Western Illinois University
3.
Discussion of proposed course:

3.1 Course objectives:
Students will:

· Build on the foundation of theory developed in COMM 362 by further investigating a broader range of organizational communication perspectives, theories, and processes

· Develop an understanding of the complex role of communication and relational interaction in organizations

· Read and become familiar with current research in the field of organizational communication

· Apply theory and current research to practical organizational issues in order to develop knowledge and skills necessary to analyze and address organizational communication issues

· Provide solutions to organizational issues from a communication perspective
3.2 Content outline:

· In-depth view of theories of organizational communication including assumptions, philosophies, and methodologies that undergird and shape past and current research (functionalist, interpretive, critical, and feminist perspectives)

· Advanced  theoretical topics including structuration theory, identification, crisis communication, and organizational rhetoric

· Concentration on leadership, power, organizational learning, organizational change, work and family issues, relationships, culture, ethics, emotion, organizational spirituality, and alternative organizational forms

· Focus on current research and issues in organizational communication 

· Examination of organizational behaviors and case analyses contributing to the understanding and improvement of individual, group, and organizational communication

· Complete a major research paper or project on organizational communication
3.3 Student expectations and requirements:  Students will be evaluated on the successful completion of written assignments that require higher research expectations that in COMM 362 (case studies, organizational communication analysis, literature review, major research paper, or student research). Students will also be evaluated based on active participation in class and exams.
3.4 Tentative texts and course materials:

Possible Primary Texts:

Cheney, G., Chistensen, L.T., Zorn, T.E., & Ganesh, S.  (2003).  Organizational communication in an age of globalization: Issues, reflections, practices.  Waveland Press.

Keyton, J. & Shockley-Zalabak, P. (2009).  Case studies for organizational communication: Understanding communication processes (3rd ed.).   Los Angeles: Roxbury.  

May, S. (2006).  Case studies in organizational communication: Ethical perspectives and practices.  Thousand Oaks, CA: Sage. 

Sypher, B. D. (1997).  Case studies in organizational communication 2: Perspectives on contemporary work life.  New York: Guilford Press.
Reading Packet:

To supplement the primary texts, current readings in organizational communication will be assigned.  These readings will be determined by the instructor each semester and will reflect the latest research and thinking in the field as related to the content of the course.  

4.
Resources:

4.1 Library resources:  Existing library resources.

4.2 Computer resources:  Existing resources.

5.
Budget implications:

5.1 Proposed method of staffing:  Existing communication faculty.

6.
Proposed term for implementation:  Fall 2010

7.
Dates of prior committee approvals:

Department of Communication:


 May 1, 2009


Potter College Curriculum Committee

  September 3, 2009   


Undergraduate Curriculum Committee



University Senate






Attachment:  Library Resources Form, Course Inventory Form
Proposal Date: September, 2009

Potter College of Arts and Letters

Department of Communication

Proposal to Create a New Course

(Action Item)

Contact Person:  Holly Payne, holly.payne@wku.edu, 745-5876

1.
Identification of proposed course:

1.1 Course prefix (subject area) and number:  COMM 470

1.2 Course title: Organizational Relationships

1.3 Abbreviated course title: Organizational Relationships

1.4 Credit hours and contact hours: 3

1.5 Type of course: L

1.6 Prerequisites: COMM 200, COMM 362  

Prerequisite or Corequisite: COMM 300 or instructor permission.

1.7 Course catalog listing: An examination of the positive and negative elements of workplace relationships and its importance to organizational and personal well-being.  

2.
Rationale:
2.1 Reason for developing the proposed course:  COMM 470 will serve as an organizational communication elective for the revised Corporate and Organizational Communication major.  This course not only covers co-worker and supervisor/employee relationships which is briefly touched upon in COMM 362, but goes further in-depth on friendships, romantic relationships, customer/client relationships and the various forms of support and/or complexities of each. This course presents a theoretical approach to interpersonal communication in organizations. Particular attention will be paid to how individuals and collectives experience and enact fundamental tensions in their efforts to relate and organize.  This course will allow students greater flexibility in choosing electives in their areas of interest and will support their other organizational communication coursework.
2.2 Projected enrollment in the proposed course: 20-24 students
2.3 Relationship of the proposed course to courses now offered by the department:  This course will expand and broaden the coverage of same and mixed-status relationships (supervisor/employee and co-worker) covered in COMM 362: Organizational Communication and COMM 462: Advanced Organizational Communication.   Students will learn theoretical approaches to and review current research relating specifically to organizational communication and relationships.
2.4 Relationship of the proposed course to courses offered in other departments:  COMM 470 deals with communication issues among organizational members.  While it does not duplicate material of other courses on campus, it could complement the following course:  MGT 417: Organizational Behavior, which examines how to manage behavior in organizations and may have sections dedicated to intra-organizational relationships.  The proposed course does not take a managerial perspective and has a specific focus on current research on workplace relationships from the communication field.
2.5 Relationship of the proposed course to courses offered in other institutions:  Courses on Organizational Relationships take various forms from primarily theoretical to more skills-based perspectives and are offered at a variety of levels.  Similar courses are offered at the following institutions:  Colorado State University, Harvard University, Ohio University, University at Albany, SUNY, University of Missouri, St. Louis, and University of North Carolina, Chapel Hill, 

3.
Discussion of proposed course:

3.1 Course objectives:

Students will:

· Examine the role of workplace relationships as information-sharing, resource-distributing, decision-making, and support systems

· Understand the importance of relationships to organizational and individual well-being

· Explore negative and positive workplace relationships including those between supervisors and subordinates, customers and clients, peers, friends, and romantic partners

· Relate practical organizational relational phenomena to the scientific discourse in the field

· Reflect upon existing and newly acquired knowledge in the area of workplace relationships and networks

· Understand important concepts and models pertaining to organizational relationships 
3.2 Content outline:

· Review of theoretical approaches to the study of workplace relationships including postpositivist, social construction, and critical approaches as well as structuration theory

· Concentration on a variety of organizational relationships including supervisor-subordinate, peer coworker, friendship, romantic, and customer-client relationships

· Explore the functions, development, outcomes and consequences of each type of relationship

· Focus on the influence of society on workplace relationships from technology, globalization, diversity, work-life balance, and spirituality

· Exploration of the organizational communication literature on destructive elements of organizational relationships including anger, stress, conflict, social ostracism, incivility, harassment, and incivility
3.3 Student expectations and requirements:  Students will be evaluated on the successful completion of written assignments including abstracts of current journal articles, case studies, and a final research paper/literature review.  Students will actively participate as discussion leaders and will construct and deliver oral presentations.   

3.4 Tentative texts and course materials:  

Possible Primary Texts:

Lutgen-Sandvik, P. & Sypher, B.D. (2009).  Destructive organizational communication: Processes, consequences, and constructive ways of organizing.  New York: Taylor & Francis.
Sias, P.M. (2009).  Organizing relationships: Traditional and emerging perspectives on workplace relationships.  Thousand Oaks, CA: Sage.

To supplement the primary texts, current research on organizational relationships will be assigned.  These readings will be determined by the instructor each semester and will reflect the latest research and thinking in the field as related to the content of the course.  

4.
Resources:

4.1 Library resources:  Existing library resources.

4.2 Computer resources: Existing resources.

5.
Budget implications:

5.1 Proposed method of staffing:  Existing communication faculty.

6.
Proposed term for implementation: Fall 2010

7.
Dates of prior committee approvals:

Department of Communication:


   
May 1, 2009

Potter College Curriculum Committee


September 3, 2009


Undergraduate Curriculum Committee




University Senate






Attachment:  Library Resources Form, Course Inventory Form
Proposal Date: September, 2009

Potter College of Arts & Letters

Department of Communication

Proposal to Revise a Program

 (Action Item)

Contact Person:  Daniel Modaff,  Daniel.modaff@wku.edu,  745-3296

1.
Identification of program:

1.1 Current program reference number: 480

1.2 Current program title: Communication Studies Minor

1.3 Credit hours: 21

2.
Identification of the proposed program changes:

The revised program includes the deletion of COMM 247, COMM 341, and COMM 343 as required courses, replacing these courses with a set of required core courses which include COMM 200, COMM 345 (already a required course), COMM 348, COMM 362, and COMM 463.  The changes also include a reorganized set of elective choices from which students will take one course in each respective area (Organizational, Interpersonal and Public Communication). This reorganized elective set includes the addition of COMM 247, COMM 330, COMM 374, COMM 388, COMM 448, COMM 450, and COMM 462. The proposal calls for changing the name of COMM 349 from Group Decision Making to Small Group Communication and changing COMM 488: Seminar in Political Communication to COMM 388.   The proposal call for the deletion of COMM 148, COMM 263, COMM 363, COMM 443, COMM 460, COMM 461 (now 362), COMM 474, COMM 489, COMM 494, and COMM 495 as electives for this minor. The proposal also calls for increasing the minor from 21 to 24 credits.
The proposal calls for additional admission requirements, including ENG 100 and Math 109 or 116 and a minimum GPA of 2.0. Additionally, COMM 200 will be a pre-requisite for ALL 400-level courses. Students can either take COMM 300: Introduction to Communication Research Methods as a co-requisite for all 400-level courses or 400-level courses can be taken with instructor permission. Additionally, COMM 145 or 161 will serve as a pre-requisite for COMM 200 and COMM 345. COMM 348 will be a pre-requisite for COMM 448 and COMM 362 will be a pre-requisite for COMM 462.
3.
Detailed program description
	Current Program
	Proposed Program

	The  minor in Communication Studies (reference number  480) requires a minimum of 21semester  hours. 

General Education Requirement:

   -COMM 145 or COMM 161 

I. Required Courses (12 hours)

COMM 247: Voice and Diction

COMM 341: Theories of Communication 

COMM 343: Speech Analysis/Writing

COMM 345: Advanced Public Speakinag

II.  Three additional electives: (9 hours)

COMM 148: Interpersonal Communication

COMM 240: Critical Listening  

COMM 245: Argumentation & Debate

COMM 263: Fundamentals of Communication &

                      Culture

COMM 343: Speech Analysis/Writing

COMM 345: Advanced Public Speaking     

COMM 346: Persuasion

COMM 349: Group Decision Making

COMM 363: Interracial  Communication

COMM 443: Persuasion in Contemporary Society

COMM 460: Organizational Interviewing

COMM 461: Organizational Communication

COMM 463: Intercultural Communication

COMM 474:Gender Communication

COMM 489:  Cooperative Education in Communication

COMM 494: Capstone in Communication

COMM 495: Independent Study  in Communication


	The  minor in Communication Studies (reference number 480) requires a minimum of 24 semester hours. At least 12 hours must be taken in courses numbered 300 or above. 

Admissions Requirements: 

    -Minimum GPA of 2.0

   -Completion of the following courses with a   

     grade of “C” or higher.
          -COMM 145 or COMM 161

          -ENG 100

          -Math 109 or 116

Curriculum Requirements:

All courses within the major completed with a grade of “C” or higher. 

I. Communication Core Courses (15 hours) 

COMM 200: Communication Foundations

COMM 345: Advanced Public Speaking     

COMM 348: Interpersonal Communication

COMM 362: Organizational Communication

COMM 463: Intercultural Communication

II. Electives (9 hours) At least one course from each of the following areas; 6 hours at the 300-400 level. 

Organizational Communication:

COMM 349: Small Group Communication
COMM 330: Leadership Communication 

COMM 462: Advanced Organizational Communication

Interpersonal Communication:

COMM 240: Critical Listening  

COMM 374: Gender Communication

COMM 448: Advanced Interpersonal Communication 

COMM 450: Family Communication

Public Communication:

COMM 245: Argumentation & Debate 

COMM 247: Voice and Diction 

COMM 343: Speech Analysis/Writing

COMM 346: Persuasion

COMM 388: Political Communication
*Students may opt to substitute COMM 300: Introduction to Communication Research Methods in fulfillment of a Communication Elective.




4.
Rationale for the proposed program change:

The Communication Studies minor is being revised to better reflect the discipline and to provide students a more well rounded experience and understanding of communication. The “core courses” students are required to take as part of the minor ensure that students will begin their experience in the minor with a foundational course (COMM 200) that other courses will build on. Students can take a research methods course that will better prepare them for the newly created advanced upper division courses, and will allow them to develop valuable skills that they will use in the workplace upon graduation. The core courses also require students to take one course in each of the core areas of the Communication discipline represented within the department (Organizational, Interpersonal, Public, and Intercultural Communication), better preparing our students to pursue their professional and personal goals. The new upper division courses create the need for pre-requisite courses; courses that will enable students to come into upper division courses with foundational knowledge in place.

The revised elective system requires students to take one course from each of three areas which are cornerstones in the discipline. In the current Communication Studies minor, students select from fewer options; the revised curriculum allows students greater flexibility in choosing electives In the existing curriculum, students could take classes from the same area (i.e., both electives a student could take could be Public Communication courses, thus the student is not exposed to any of the other areas pertinent to the Communication discipline).  Students are also required to take one additional course than in the existing minor, which broadens their experience within the minor. In the existing curriculum, the focus was on Public Communication; the addition of new courses in Organizational and Interpersonal Communication make the Communication Studies minor much more reflective of the Communication discipline and in-line with the undergraduate minors offered at other universities. The revised elective system will better satisfy the needs of our students.

5.
Proposed term for implementation and special provisions (if applicable): Fall 2010

6.
Dates of prior committee approvals:


Communication Department:





May 1, 2009


Potter College Curriculum Committee



September 3, 2009


Undergraduate Curriculum Committee




University Senate






Attachment:  Program Inventory Form
Proposal Date: September, 2009

Potter College of Arts & Letters

Department of Communication

Proposal to Revise a Program

 (Action Item)

Contact Person:  Daniel Modaff,    Daniel.modaff@wku.edu,745-3296

1.
Identification of program:

1.1 Current program reference number: 522

1.2 Current program title: Corporate and Organizational Communication 

1.3 Credit hours: 54

2.
Identification of the proposed program changes:

The revised program includes the deletion of COMM 148, COMM 247, COMM 263, COMM 343, COMM 461 (now 362), CIS 141, ECON 202, 203 & 206, and JOUR 355 as required courses, replacing these courses with a set of core courses required for both Communication majors (Communication Studies and Corporate and Organizational Communication). The proposed core courses include COMM 200, COMM 300, COMM 345 (already a required course), COMM 348, COMM 362, COMM 463, and COMM 494 (already a required course). A set of Organizational Communication Core Courses has also been added to the major, which includes COMM 462 and COMM 489 (revised internship).  The changes also include a reorganized set of electives. Students will take 2 courses from both the “Communication” and “Outside” electives categories.  The Communication Electives set includes the addition of COMM 247, COMM 330,  COMM 343, COMM 374, COMM  400,  COMM 440, COMM 451, COMM 470, and COMM 495. The proposal calls for a revised name for an existing course, COMM 349 from Group Decision Making becomes Small Group Communication.  The proposal calls for the deletion of COMM 463 and COMM 488 as electives for this major. The Outside Electives set includes the addition of MGT 333, MKT 325, ECON 202 or 203 (previously required courses for admission), ECON 206 (previously a required course), JOUR  355 (previously a required course), LEAD 330, PS 440, and PS 441. The proposal calls for the deletion of JOUR 343, GOVT 441, MGT 473, LME 445, BCOM 265, and BCOM 266 as Outside Electives. In addition, the capstone course (COMM 494) will become a portfolio-based course worth 1 credit rather than 3 credits. The proposal also calls for increasing the major from 54 to 55 credits.

The proposal also calls for an additional admission requirement, COMM 200. Further, students can take no more than 15 hours in the Department of Communication before being admitted to the major.  Finally, COMM 200 will be a pre-requisite for COMM 300: Introduction to Communication Research Methods and all 400-level courses. COMM 300 will be a co-requisite for all 400-level courses or 400-level courses can be taken with instructor permission. Additionally, COMM 145 or161 will serve as a pre-requisite for COMM 200, COMM 343, and COMM 345. COMM 362 will be a pre-requisite for COMM 462. COMM 362 and junior standing will be a pre-requisite for COMM 489. 

3.
Detailed program description:

	Current Program
	Proposed Program

	The  major in Corporate and Organizational Communication (reference number 522) requires a minimum of 54 semester hours and leads to the Bachelor of Arts degree. 

General Education Requirement:

   -Minimum GPA of 2.3

   - One half of the hours must be at the 300-  

    400 level.

   -COMM 145 or COMM 161 and ENG 100 with 

     a grade of “C” or better.

   -CIS 141: Basic Computer Literacy(general 

       Elective)

    -MATH 116 (Category D)

    - ECON 202: Principles of Microeconomics OR   
      ECON 203: Principles of Macroeconomics
      (Category C)  

    -COMM 263: Fundamentals of  Communication 

         and Culture (Category E)

I. Required Courses (42 hours)

COMM 148: Interpersonal Communication

COMM 247: Voice and Diction

COMM 343: Speech Analysis/Writing

COMM 345: Advanced Public Speaking

COMM 349: Group Decision Making

COMM 461: Organizational Communication

COMM 489:  Cooperative Education in Communication

COMM 494: Capstone in Communication

ACCT 200: Financial Accounting
ECON 206: Statistics
ENG 306: Business Writing
JOUR 355: Fundamentals of Public Relations 
MGT 311: Human Resource Management
MKT 220: Basic Marketing Concepts
II. One of the following:  (3 hours)

COMM 341: Theories of Communication 

COMM 346: Persuasion

III. Three additional electives: (9 hours)

COMM 240: Critical Listening

COMM 460: Organizational Interviewing

COMM 463: Intercultural Communication

COMM 488:  Political Communication

JOUR 202: Basic Reporting
JOUR 343: Print Design, Production and Typography
GOVT 441: Public Personnel Admin

ACCT 201: Managerial Accounting
MGT 200: Legal Environment of Business
MGT 473: Training in Business and Industry

LME 445: Introduction to Educational Technology
ECON 202: Principles of Microeconomics OR ECON 203: Principles of Macroeconomics
PSY 370: Industrial Psychology
PSY 371: Sales Behavior
BCOM 265: Basic Broadcast News

BCOM 266: Basic Television Production

BCOM 325: Survey of Writing for Television & Radio 

BCOM 385: Broadcast Commercial Sales 

.
	The  major in Corporate and Organizational Communication major (reference number 522) requires a minimum of 55 semester hours and leads to the Bachelor of Arts degree. 

Admissions Requirements: 

    -Minimum GPA of 2.3
   - Completion of the following courses with a grade of 

     “C”  or better: 

        -COMM 145 or COMM 161

        - ENG 100

         -Math 116

Note: Students can take no more than 15 hours in the Department of Communication before being admitted to the major.
Curriculum Requirements:

All courses within the major completed with a grade of “C” or higher. Over half of the hours must be at the 300-400 level.

I. Communication Core Courses (19 hours) 

COMM 200: Communication Foundations

COMM 300: Introduction to Communication Research Methods 

COMM 345: Advanced Public Speaking     

COMM 348: Interpersonal Communication

COMM 362: Organizational Communication

COMM 463: Intercultural Communication

COMM 494: Capstone in Communication (1 hr portfolio)

II. ORGANIZATIONAL COMMUNICATION CORE COURSES (12 credit hours):

COMM 346: Persuasion

COMM 349: Small Group Communication 

COMM 462: Advanced Organizational Communication

COMM 489: Internship in Communication (up to 6 credits, only 3 count towards major) 

III. Outside Courses (12 credit hours):

ACCT 200: Financial Accounting 
MKT 220: Basic Marketing Concepts
ENG 306: Business Writing
MGT 311: Human Resource Management
IV. COMMUNICATION ELECTIVES:  (6 credit hours; only 3 hours may be at the 200 level):

COMM 240: Critical Listening 

COMM 247: Voice and Diction

COMM 343: Speech Analysis/Writing

COMM 330: Leadership Communication 

COMM 374: Gender Communication

COMM 440: Health Communication

COMM 451: Computer Mediated Communication

COMM 460: Organizational Interviewing

COMM 470: Organizational Relationships 

*With advisor approval, students may opt to substitute one of the following courses in fulfillment of a Communication Elective:

COMM 400: Special Topics

 COMM 495: Independent Study       

V. OUTSIDE ELECTIVES:  (6 credit hours)
MGT 200: Legal Environment of Business
MGT 333: Management of Non-Profit Organizations
MKT 325: Personal Selling
ACCT 201: Managerial Accounting 
ECON 202: Principles of Microeconomics OR ECON 203: Principles of Macroeconomics 
ECON 206: Statistics
BCOM 325: Survey of Writing for Television & Radio
BCOM 385: Broadcast Commercial Sales
JOUR 202: Introduction to Media Writing
JOUR 341: Principles of Advertising
JOUR 355: Fundamentals of Public Relations 
LEAD 330: Leadership and Ethics 
PSY 370: Industrial Psychology
PSY 371: Sales Behavior
PS 440: Elements of Public Administration
PS 441: Public Personnel Administration


4.
Rationale for the proposed program change:

The Corporate and Organizational Communication major is being revised to reflect breadth of the discipline and to provide students a more well rounded experience, better preparing them for membership and leadership in work and volunteer organizations. The “core courses” students are required to take as part of the major ensure that students will begin their experience in the major with a foundational course (COMM 200) that other courses will build on. Students will take a research methods course (COMM 300) that will better prepare them for the newly created advanced upper division courses, and will allow them to develop valuable skills that they will use in the workplace upon graduation. The core courses also require students to take one course in each of the core areas of the Communication discipline represented within the department (Organizational, Interpersonal, Public, and Intercultural Communication), better preparing our students to pursue their professional and personal goals. The new upper division courses create the need for pre-requisite courses; courses that will enable students to come into upper division courses with foundational knowledge in place. Additionally, the revised capstone course (COMM 494) will enable students to build towards this final course throughout their coursework developing a portfolio to represent their work. 

Perhaps the most significant change to the Corporate and Organizational Communication major is the addition of “Organizational Communication Core Courses.” The revised curriculum places priority on adding more Organizational Communication offerings to this major; courses that will better satisfy the needs of our students. The field has grown significantly since the current major was approved, and the new courses will reflect the knowledge and practice that has emerged in recent years.

The revised elective system requires students to take two courses from both “Communication” and “Outside” electives categories. The existing curriculum lumped these elective courses together making it possible for students to take fewer Communication electives. In the revised curriculum, students must select two Communication electives which include a larger selection of Organizational Communication courses. The new Communication elective courses (Leadership Communication, Health Communication, and Organizational Relationships especially) provide students with the opportunity to be exposed to the breadth and depth of skills and theory that comprise the field while at the same time granting students greater flexibility in choosing electives. In terms of the outside electives, students still have a wide variety of options ranging from Management courses to Economics and Journalism. These outside electives prepare students with relevant coursework for their future organizations. The revised curriculum also includes required “Outside Courses,” which in conjunction with the Outside Electives give students specific skills necessary to their future careers and organizational memberships. The revised curriculum has also updated the outside courses in line with changes made since the Corporate and Organizational Communication major was last updated.        

Is the change necessary to make the program consistent with programs at other institutions, such as benchmark schools? Yes, this major is consistent with Corporate and Organizational Communication majors as several institutions including the University of Cincinnati, Morehead State University, Northern Kentucky University, Murray State University etc.  

5.
Proposed term for implementation and special provisions (if applicable): Fall 2010
6.
Dates of prior committee approvals:


Communication Department:




May 1, 2009


Potter College Curriculum Committee


September 3, 2009


Undergraduate Curriculum Committee




University Senate





Attachment:  Program Inventory Form
Proposal Date: September, 2009

Potter College of Arts & Letters

Department of Communication

Proposal to Revise a Program

 (Action Item)

Contact Person:  Daniel Modaff,  Daniel.modaff@wku.edu, 745-3296

1.
Identification of program:

1.1 Current program reference number: 792

1.2 Current program title: Communication Studies Major

1.3 Credit hours: 30

2.
Identification of the proposed program changes:

The revised program includes the deletion of COMM 148, BCOM 201, COMM 247, COMM 263, and COMM 341 as required courses, replacing these courses with a set of core courses required for both Communication majors (Communication Studies and Corporate and Organizational Communication). The proposed core courses include COMM 200, COMM 300, COMM 345 (already a required course), COMM 348, COMM 362, COMM 463, and COMM 494 (already a required course).  The changes also include a reorganized set of elective choices from which students will take one course in each respective area (Organizational, Interpersonal, and Public Communication as well as Communication in Specialized Contexts). This reorganized elective set includes the addition of COMM 330, COMM 374, COMM 400, COMM 440, COMM 448, COMM 450, COMM 451, and COMM 462. The proposal also calls for changing the name of COMM 349 from Group Decision Making to Small Group Communication and changing COMM 488: Seminar in Political Communication to COMM 388. COMM 489 will be renamed Internship in Communication (up to 6 credits, only 3 count towards major). The major will no longer include the Forensics Practicums (COMM 142, 144, 242, 244, 442, 444), COMM 249, COMM 460 and COMM 461 (now 362) as electives.  In addition, COMM 494 (Capstone) will become a portfolio-based course worth 1 credit rather than 3 credits. The proposal also calls for increasing the major from 30 to 34 credits.

Additionally, the proposal calls for new admission requirements, including COMM 200 and Math 109 or 116. Students can take no more than 15 hours in the Department of Communication before being admitted to the major. COMM 200 will be a pre-requisite for COMM 300: Introduction to Communication Research Methods and all 400-level courses. COMM 300 will be a co-requisite for all 400-level courses or 400 level courses can be taken with instructor permission. Additionally, COMM 145 or 161 will serve as a pre-requisite for COMM 200, COMM 343, and COMM 345. COMM 348 will be a pre-requisite for COMM 448 and COMM 362 will be a pre-requisite for COMM 462. 
3.
Detailed program description:

	Current Program
	Proposed Program

	The major in Communication Studies (reference number 792) requires a minimum of 30 semester hours and leads to the Bachelor of Arts degree.  A second major or minor is required.

General Education Requirement:

   -Minimum GPA of 2.3

   -COMM 145 or COMM 161 and ENG 100 with 

     a grade of “C” or better.

   -COMM 263: Fundamentals of  Communication 

         and Culture (Category E)

I. Required Courses (18 hours)

COMM 148: Interpersonal Communication

BCOM 201: Process and Effects of Mass Communication

COMM 247: Voice and Diction

COMM 341: Theories of Communication 

COMM 345: Advanced Public Speaking

COMM 494: Capstone in Communication

II. One of the following:  (3 hours)

COMM 349: Group Decision Making OR

COMM 461: Organizational Communication

III.  One of the following: (3 hours)
COMM 240: Critical Listening OR

COMM 343: Speech Analysis/Writing

IV. Two additional electives: (6 hours)
COMM 245: Argumentation & Debate

COMM 249: Oral Interpretation of Literature

COMM 346: Persuasion

COMM 460: Organizational Interviewing

COMM 463: Intercultural Communication

COMM 488:  Political Communication

COMM 489:  Cooperative Education in Communication

COMM 495: Independent Study  in Communication

COMM 142-444 Forensics Practicum (up to 3 hrs)

 
	The major in Communication Studies (reference number 792) requires a minimum of 34 hours and leads to a Bachelor of Arts degree. A minor or second major outside the department is required.

Admissions Requirements: 

    -Minimum GPA of 2.3

  -Completion of the following courses with a grade of “C”  

    or better: 

           -COMM 145 or COMM 161

           - ENG 100

           -Math 109 or 116

Note: Students can take no more than 15 hours in the Department of Communication before being admitted to the major.

Curriculum Requirements:

All courses within the major completed with a grade of “C” or higher. 

I. Communication Core Courses (19 hours) 

COMM 200: Communication Foundations

COMM 300: Introduction to Communication Research Methods* 

COMM 345: Advanced Public Speaking     

COMM 348: Interpersonal Communication

COMM 362: Organizational Communication

COMM 463: Intercultural Communication

COMM 494: Capstone in Communication (1 hr portfolio)

*This course requirement may be waived if the student has a second major that requires an equivalent research methods course. Students would then take three additional hours from the elective list.

II. Electives (15 hours)  At least one course from each of the following areas; 12 hours at the 300-400 level. 

Organizational Communication:

COMM 349: Small Group Communication 

COMM 330: Leadership Communication 

COMM 462: Advanced Organizational Communication

Interpersonal Communication:

COMM 240: Critical Listening  

COMM 374: Gender Communication 
COMM 448: Advanced Interpersonal Communication 

COMM 450: Family Communication

Communication in Specialized Contexts:

COMM 440: Health Communication

COMM 451: Computer Mediated Communication 
COMM 388:  Political Communication 
Public Communication:

COMM 245: Argumentation & Debate 

COMM 247: Voice and Diction 

COMM 343: Speech Analysis/Writing 

COMM 346: Persuasion

With departmental approval, students may opt to substitute one of the following courses in fulfillment of a Communication Studies Elective: 

        COMM 400: Special Topics in Communication 

        COMM 489: Internship in Communication (up to 6 credits, only 3 count towards major)

         COMM 495: Independent Study in Communication


4.
Rationale for the proposed program change:

The Communication Studies major is being revised to better reflect the discipline and to provide students a more well-rounded experience and understanding of communication. The “core courses” students are required to take as part of the major ensure that students will begin their experience in the major with a foundational course (COMM 200) that other courses will build on. Students will take a research methods course (COMM 300) that will better prepare them for the newly created advanced upper division courses, and will allow them to develop valuable skills that they will use in the workplace upon graduation. The core courses also require students to take one course in each of the core areas of the Communication discipline represented within the department (Organizational, Interpersonal, Public, and Intercultural Communication), better preparing our students to pursue their professional and personal goals. The new upper division courses create the need for pre-requisite courses - courses that will enable students to come into upper division courses with foundational knowledge in place.  Additionally, the revised capstone course (COMM 494) will enable students to build towards this final course throughout their coursework developing a portfolio to represent their work.

The revised elective system requires students to take one course from each of four areas which are cornerstones in the discipline. In the current Communication Studies major, students select from fewer options; the revised curriculum allows students greater flexibility in choosing electives. In the existing curriculum, students could take classes from the same area (i.e., both electives a student could take could be Public Communication courses, thus the student is not exposed to any of the other areas pertinent to the Communication discipline).  Students are also required to take two more elective courses than in the current curriculum which broadens their experience within the major. In the existing curriculum, the overwhelming focus was on Public Communication; the addition of new courses in Organizational and Interpersonal Communication as well as the specialized contexts category make the Communication Studies major much more reflective of the Communication discipline and much more in-line with the undergraduate majors offered at other universities. The revised elective system will better satisfy the needs of our students.

Is the change necessary to make the program consistent with programs at other institutions, such as benchmark schools? Yes, this major is consistent with Communication Studies majors as several institutions including the University of Nebraska-Lincoln, Minnesota State University (Mankato), Ohio University, University of New Mexico, University of Kentucky, Purdue, Morehead State University, Northern Kentucky University, Murray State University, University of Rhode Island, Portland State University etc. 

5.
Proposed term for implementation and special provisions (if applicable): Fall 2010
6.
Dates of prior committee approvals:


Communication Department:





May 1, 2009


Potter College Curriculum Committee



September 3, 2009


Undergraduate Curriculum Committee




University Senate






Attachment:  Program Inventory Form  
