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Figure 1: Immediacy 
Data Source: http://www.leadresponsemanagement.org/images/lrm_study.pdf 
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Figure 2: Persistency 
Data Source: http://www.leadresponsemanagement.org/images/lrm_study.pdf 
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Figure 3: Contact by Day of Week 
Data Source: http://www.leadresponsemanagement.org/images/lrm_study.pdf 

 

Figure 4: Contact by Time of Day 
Data Source: http://www.leadresponsemanagement.org/images/lrm_study.pdf 
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Figure 5: Contact Sequence 
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Figure 6: Effectiveness 
Data Source: http://www.leadresponsemanagement.org/images/lrm_study.pdf 
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