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Gordon Ford College of Business 
Marketing 
Proposal to Create a New Course
(Action Item)

Contact Person:  Patricia Todd, patricia.todd@wku.edu, 270-745-2334

1.	Identification of proposed course:
1.1 Course prefix (subject area) and number:  MKT 431
1.2 Course title: Advanced Social Media Marketing
1.3 Abbreviated course title: ADV Social Media Marketing
(maximum of 30 characters or spaces)
1.4 Credit hours: 3			Variable credit (yes or no): no
1.5 Grade type: Standard Letter Grade
1.6 Prerequisites/corequisites: MKT 331
1.7	Course description: This experiential course provides a more advanced perspective on knowledge gained in MKT 331, Social Media Marketing. Students will apply concepts through development of strategies and content for a variety of social media platforms, as well as gauge the effectiveness of content creation through analytics. 
2.	Rationale:
2.1 Reason for developing the proposed course: Social Media and Digital Marketing continue to grow at an exponential rate, with 98% of marketers adopting some form of digital or social platform to communicate with consumers. Many of these tools and platforms are in infancy and evolve rapidly. The department’s introductory course in Social Media Marketing is designed to familiarize students with general practices in social media marketing and tools associated with the most popular social media platforms. However, there are multiple other social media platforms and applications that cannot be covered due to time constraints in the first course. Additionally, there are a number of useful third party tools such as schedulers and analytics platforms that may be useful to someone working in digital media marketing that go beyond the scope of an introductory course. The focus of this course is to give students hands-on experience with strategic planning, content production, and monitoring content through analytics available on major platforms and other reporting tools. 
2.2 Projected enrollment in the proposed course: This course is the follow up class for MKT 331 Social Media Marketing.  Currently we have 3 sections on MKT 331 with 94 students across all disciplines; any student with the prerequisite of MKT 331 may take the Advanced Social Media Course.  Enrollment is expected to reach 30 in the Fall 2017. Demand for this course will continue as more students enroll in our increased number of sections of 331.
2.3 Relationship of the proposed course to courses now offered by the department: This course would become a required course in the social media marketing concentration offered in the Marketing Department.  The class supports continued application of concepts learned in other required courses in the concentration such as Social Media Marketing, Digital Marketing, and Integrated Marketing Communications. Students gain further experience and certifications with advanced applications and digital marketing tools designed to help manage entire social and digital campaigns. 

2.4 Relationship of the proposed course to courses offered in other departments: There are no similar courses being offered at this time; however, these course topics may be of value to students across a wide variety of departments. For example, advertising, public relations, human resource, and other communication functions of the organization are shifting onto digital platforms. Additionally, social media offers opportunities for those in broadcasting or graphic design. Students from all of these disciplines may become more competitive in the marketplace by gaining a deep understanding of how social media can obtain organizational goals. 

2.5 Relationship of the proposed course to courses offered in other institutions: Social Media classes and programs are on the rise at the graduate and undergraduate levels.  The University of Louisville offers Social Media I & II in their catalogue of Marketing classes. The University of Illinois Chicago offers Digital and Social Media Marketing. Rutgers, Johns Hopkins and the University of Kentucky also offer social media classes.

3.	Discussion of proposed course:
3.1 Schedule type: L
3.2 Learning Outcomes: Students will be able to independently compete detailed social media marketing strategic plans aimed at supporting the goals of various types of businesses.  They will be able to identify a wide array of social media outlets and select which ones will be the most effective at marketing a variety of products based on organizational objectives.  They will learn to independently produce content and execute campaigns with an understanding of the analytics to determine the viability and performance of the campaign.
3.3 Content outline:  
· Social Media Audit and Benchmarking of Client
· Formation of Communication Objectives for Social Media Campaigns
· Editorial Content Calendar Development for Social Media Campaigns
· Content Production for Facebook, Twitter, Instagram, YouTube, SnapChat, and Blogging 
· Scheduling of Content using third-party applications such as Hootsuite.
· Targeting and Promotion of Content Strategy to appropriate Targeted Audiences
· Monitoring of Social Media Content and Activity through Analytics tools


3.4 Student expectations and requirements:
· Students will keep updated blogs about the Digital Marketing Industry
· Students will interact and engage with each others’ blog posts
· Students will work with real-world clients on social media strategies and product content to support client objectives
· Students will make both written and oral reports 
· Students will take exams on course materials and content
· Students will make written and oral presentations of results of their campaigns to clients.

3.5 Tentative texts and course materials:  

· Handley, Ann (2014). Everybody Writes: Your Go To Guide to Creating Ridiculously Good Content.

· RECOMMENDED:
· McDonald, Jason (2016). Social Media Marketing Workbook: 2017 edition

4.	Resources:
4.1 Library resources: none
4.2 Computer resources: none

5.	Budget implications:
5.1 Proposed method of staffing: Currently the majority of our social media courses are staffed by part-time instructors working in the industry.  We have one AQ professor that has taught the course in the past and one executive in residence that could teach the course in the future.
5.2 Special equipment needed: none
5.3 Expendable materials needed: none
5.4 Laboratory materials needed: none

6.	Proposed term for implementation:
	Spring 2018
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