General Guidelines for
Proposals to Revise a Program 


 

· This form is used to revise an existing program, including: major, minor, associate degree program, certificate program, graduate program.

· The types of program revisions that may be included in this form are program title changes, curriculum revisions (course substitutions, course additions, course deletions), changes in program credit hours, changes in the functions (e.g., core, elective, restricted elective) of courses within a program, changes in admission requirements, and/or changes in academic regulations.

· All program revisions are action items on the UCC agenda.

· Each proposal to revise a program must be accompanied by a completed Program Inventory Form. Proposals lacking the form will not be considered by the UCC and will be returned to the sponsoring department/unit.

· If the proposed program revisions involve courses offered by another department/unit, the head of that department/unit should be informed so that appropriate scheduling decisions can be made.

· Item 2 should present a bulleted summary list of the proposed program changes (e.g., adding courses to a program, dropping courses from a program, modifying prerequisites or electives, establishing or modifying admission requirements, and/or changing catalog description).

· The current and proposed programs should be compared in item 3, preferably in adjacent columns with the changes indicated in bold or italics. Course credit hours should be included. 

· Item 4 should describe the reasons for making each of the proposed program changes. Specific justification for each change, including supporting data if appropriate, should be cited. For example, is the change necessary to meet certification guidelines from an accrediting agency? Do surveys of students, alumni or employers of alumni suggest a need to change the program? Is the change necessary to make the program consistent with programs at other institutions, such as benchmark schools? Is the change necessary because of technological advances or changes in the availability of certain resources?

· Item 5 should indicate the term when the proposed changes go into effect and any special provisions for currently enrolled students.



 

Proposal Date:  10/6/2015
Gordon Ford College of Business
Department of  Marketing
Proposal to Revise A Program

(Action Item)

Contact Person:  Dr. Rick Shannon,  rick.shannon@wku.edu,  745-2483
1.
Identification of program:

1.1 Current program reference number:  720
1.2 Current program title:  Marketing
1.3 Credit hours:  73
2.
Identification of the proposed program changes:  Change the courses required for

admission to the Marketing major.
3.
Detailed program description:

	Old Admission Core
	Proposed New Admission Core

	
	

	ACCT 200
	ACCT 200

	ACCT 201
	

	CIS 141
	CIS 141

	ECON 202
	ECON 202

	ECON 203
	

	ECON 206
	ECON 206

	MATH 116 (or higher)
	

	COMM 161
	COMM 161

	
	MKT 220

	
	

	A student must achieve an overall gpa of 2.5 or above PLUS a gpa of 2.5 or above in the above eight classes.
	A student must achieve an overall gpa of 2.5 or above PLUS a gpa of 2.5 or above in the above six classes.

	
	

	Catalog  Description – Current
	Catalog Description - New

	The major in marketing requires 73 hours in professional and elective courses and leads to a Bachelor of Science degree.  Marketing majors must earn a “C” or better in all Marketing classes (MKT prefix) used as a part of the major on the degree program.  Transfer marketing classes with a grade of less than a “C” will not count towards the Marketing major.  No minor or second major is required, although approved minors inside and outside the Gordon Ford College of Business are permitted and encouraged.  Marketing majors must complete the Gordon Ford College of Business core consisting of ACCT 200, 201, CIS 141, ECON 202, 203, 206, MATH 116, COMM 145, CIS 243, ECON 306, FIN 330, MGT 200,210, 314, 498, and MKT 220.  

All marketing majors must take the following required courses:  mkt 321, 325, 421, and 422; MGT 361 or ENG 306.  

For the Strategic Marketing concentration (MKGM), a student must also take MKT 322, 328, or 331; MKT 327 or 423; plus two additional marketing electives and one professional elective.  

For the Sales concentration (MKSA), a student must also take MKT 329, 424, and 425, plus one additional marketing elective and one professional elective.

For the Social Media Marketing concentration (MKSM), a student must also take MKT 322, 328, and 331, plus one additional marketing elective and one professional elective or JOUN 344.
	The major in marketing requires 73 hours in professional and elective courses and leads to a Bachelor of Science degree.  Marketing majors must earn a “C” or better in all Marketing classes (MKT prefix) used as a part of the major on the degree program.  Transfer marketing classes with a grade of less than a “C” will not count towards the Marketing major.  No minor or second major is required, although approved minors inside and outside the Gordon Ford College of Business are permitted and encouraged.  

To be admitted to the Marketing program (720), a student must complete the Marketing admissions core which consists of ACCT 200; ECON 202 and 206; CIS 141; COMM 161; and MKT 220, with an overall gpa of 2.5 or higher AND a gpa of 2.5 or higher in these six classes.  In addition to these six classes, Marketing majors must also complete the Gordon Ford College of Business core consisting of ACCT 201; ECON 203; MATH 116 (or higher); CIS 243; ECON 306; FIN 330; and MGT 200, 210, 314, and 498.  

All marketing majors must take the following required courses:  MKT 321, 325, 421, and 422; and MGT 361 or ENG 306.  

For the Strategic Marketing concentration (MKGM), a student must also take MKT 322, 328, or 331; MKT 327 or 423; plus two additional marketing electives and one professional elective.  

For the Sales concentration (MKSA), a student must also take MKT 329, 424, and 425, plus one additional marketing elective and one professional elective.

For the Social Media Marketing concentration (MKSM), a student must also take MKT 322, 328, and 331, plus one additional marketing elective and one professional elective or JOUN 344.

	
	



(side-by-side table is requested for ALL program changes except title changes 

 showing new program on right and identifying changes in bold type.)

4.
Rationale for the proposed program change:  The College of Business has adopted new guidelines that allow each department to select its own core classes for admission to the department major programs.  The guidelines state that the new core must have a minimum of five courses from the existing GFCB core and may add up to three additional courses to the admission core.  The Department of Marketing has chosen to make this change in an effort to get students admitted to the Marketing major as quickly as possible and has met this GFCB requirement. These changes maintain the integrity and rigor within the program and also incorporate the basic marketing course (MKT 220  Basic Marketing Concepts) within the admission core making the core a better predictor of success in the Marketing major.  


Note:  This change does not change the courses required for graduation from the Gordon Ford College of Business.  A student must still take and pass all of the courses in the GFCB core, but they can be admitted to the major in a more timely manner allowing students to progress towards graduation more efficiently. 
5.
Proposed term for implementation and special provisions (if applicable):  Fall 2016
6.
Dates of prior committee approvals:


Marketing Department
:


____10/ 6/2015______


GFCB Curriculum Committee


__________________


Undergraduate Curriculum Committee

___________________


University Senate




___________________

Attachment:  Program Inventory Form
