Proposal Date:  September 29, 2014
Gordon Ford College of Business
Department of _Marketing and Sales_

Proposal to Revise A Program

(Action Item)

Contact Person:  Rick Shannon, rick.shannon@wku.edu , 5-2483
1.
Identification of program:

1.1 Current program reference number:  452
1.2 Current program title: Sales Minor
1.3 Credit hours:  18
2.
Identification of the proposed program changes:  
a.)  allow COMM 263 (Fundamentals of Communication and Culture) or COMM

      463 (Intercultural Communication) to fulfill the Communications requirement 
      for the minor;
b.)  add one course (MKT 331 – Social Media Marketing) to the list of approved
                  elective courses
c.)  remove “or any elective approved by the Marketing Department Chair”; and  

d.)  clarify that Marketing majors and minors cannot also receive a Sales minor.
3.
Detailed program description:


Current Program




Revised Program

	COMM 263
	COMM 263  OR

	
	COMM 463

	MKT 220
	MKT 220

	MKT 325
	MKT 325

	MKT 425
	MKT 425

	COMM 345  OR  PSY 350
	COMM 345  OR  PSY 350

	Plus one (1) of the following electives:

MKT 323, MKT 424, MKT 427, MKT 329, or an elective approved by the Marketing Department Chair 
	Plus one (1) of the following electives:

MKT 323, MKT 424, MKT 427, MKT 329, MKT 331. 

	
	Marketing majors and minors are not eligible to receive a Sales minor

	
	



(side-by-side table is requested for ALL program changes except title changes showing new program on right and identifying changes in bold type.)

4.
Rationale for the proposed program change:  
a.)    A number of students seeking the Sales minor have already competed COMM 

        463 without having to take COMM 263.  (COMM 263 is not a prerequisite for        

        COMM 463).  In discussions with the Department of Communications it was 

       determined that both of these courses provide the background materials
       desired in the Sales minor.

b.)   Social Media outlets are increasingly being used in sales.  This change allows the
       Social Media Marketing class to fill the elective in the Sales minor because of this 
       increasing use.
c.)  We feel the list of electives provided allows for the best connection to Sales while   

      still providing students with a good deal of flexibility.  This “locks in” the set of  

      electives which is acceptable for the Sales minor. 
d.)  Marketing majors or minors can take all of the Marketing courses required for a Sales   

       minor as a part of the Marketing program. Thus, receiving a Marketing major or   

       minor and a Sales minor is a duplication.  The intent when this minor was created 
       was that Marketing majors and minors not be allowed to receive the minor, but it was 
       never clearly delineated in the proposal.  This change now makes this intent clear.
5.
Proposed term for implementation and special provisions (if applicable):  Fall 2015
6.
Dates of prior committee approvals:


Marketing Department:



_____10/7/2014_____


GFCOB Curriculum Committee


______10/22/14______


Undergraduate Curriculum Committee

___________________


University Senate




___________________

